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OUR AIM 

To open up the world of event advertising and sponsorship and 
making it accessible, affordable and economical for all clients, 

regardless of the level of investment. 

Where branding, engagement, interaction and ROI meet to deliver 
the best results for all.
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exceeding your 

customers expectations 
is to know what those 
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OUR AIM

Our sales philosophy is based on three things:

�‡What is your brand strategy for the next 12 months?

�‡Who is your target audience

�‡What do you want to achieve
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AUDIENCE

�‡ We are great believers in the value of having the right audience.
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want our presentations to you wasted because our audience is not a natural fit with 
your business.

�‡ Engagement is the real key to success with any audience, and we will look for ways 
how we can bring that engagement to life through real time interactions. 

�‡ We will work with you and your clients to drive that engagement, propose unique 
solutions of interaction and deliver your campaign goals.
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Type your text

Type your text



�‡ The fastest growing sporting 
experience in Asia.

�‡ World Title fights watched around the 
globe to a broadcast audience of 500m

�‡ �^�]�v�P���‰�}�Œ�����}�v���š�Z�����À���Œ�P�����}�(���Z���À�]�v�P���]�š�[�•��
first ever World Champion in 
Muhamad Ridhwan

�‡ Victory is September will make him 
�^�]�v�P���‰�}�Œ���[�•���P�Œ�����š���•�š�����À���Œ�����š�Z�o���š��

�‡ Branding, ROI, Audience Engagement, 
Activations and Fighter Endorsements

�‡ Roar of Singapore V will take place 
during Grand Prix week and is backed 
by $1m of marketing spend by 
Singapore Tourism Board



�‡ Masters Football is the �Á�}�Œ�o���[�•��
leading  organisation for legends 
football players  and events, creating 
widespread media  attention with 
some of the biggest namesin  global
football.

�‡ It provides branding opportunities,
legends  activities, personalised 
dinners, CSR events  and other 
activations during our legends  tours

�‡ This amazing group of events bring 
those idolised players closer to the 
fans that adore them

BATTLE  OF THE  

MASTERS  2018

MAN UNITEDMASTERS  
TOTTENHAMMASTERS

NOVEMBER2018



�‡ Corporate Governance Week is an 
initiative started by SIAS with the main 
objective to foster and promote good 
corporate governance practices 
amongst listed companies and all 
stakeholders involved.

�‡ The CGW includes  Corporate 
Governance Conference, Investors 
Choice Awards, CG Forums, Charity 
Governance Conference and 
Governance Workshops and ending with 
the Investors Forum.

�‡ Topical CG issues, trends, developments 
and best practices discussed during the 
conference, forums, workshops where 
public listed companies have 
demonstrated exemplary CG and 
Transparency practices. 

�‡ Delegates from around Asia Pacific as 
well as speakers and delegates invited 
from around the world and we have 
various sponsorship opportunities.



�‡ The Conscious Festival is an annual event 
by Green Is The New Black run in 
multiple cities in Asia, empowering 
people with the knowledge and 
inspiration they need to take positive 
actions for their life and work. 

�‡ The Festival will run in both Hong Kong 
and Singapore in April and Nov 
respectively 

�‡ The first day will focus on making 
businesses circular. 

�‡ The following two days will be dedicated 
to individuals and families who want to 
live more consciously.

�‡ Theme is that - Together we can do more 
with less and reduce our collective 
footprint the planet. 

www.greenisthenewblack.asia

http://www.greenisthenewblack.asia


�‡ The Edward twins are coming to 
Singapore.

�‡ This fun packed, cabaret duo, live 
from Las Vegas will be performing in 
the many guises of 100 stars.

�‡ From Cher, to Elton John, Stevie 
Wonder to Celine Dion, these 
amazing brothers not only look like 
the stars they are impersonating but 
also sound like them too. No lip 
syncing, just hours of pure 
entertainment.

�‡ 7 shows over 5 days, singing the hits 
of the worlds famous stars. Sit back, 
close your eyes and imagine having 
100 stars performing for you in just 
one night.

�‡ Great sponsorship packages available 
for branding, activations and 
consumer engagement. 



�‡ Air Asia is the largest lowest low cost 
carrier in Asia Pacific carry over 50m 
passengers a year.

�‡ �t�}�Œ�o���[�•�������•�š���o�}�Á�����}�•�š�����]�Œ�o�]�v�����ô���Ç�����Œ�•��
running.

�‡ No1 e-commerce & travel site.

�‡ Air Passengers are very impulsive 
buyers.

�‡ Highly targeted media throughout the 
customer journey.

�‡ Millennials                 45.3%
�‡ Adult                           37.9%

�‡ 23% are business travellers.

�‡ Passengers travel on average 6-8 
times per year.

�‡ We look after all print, digital and 
ambient media.
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inaugural flight took off for Hong 
Kong on 13 December 2004. 

�‡ Now they fly to 22 popular 
destinations in North and Southeast 
Asia with a fleet of 18 A320 aircraft.

�‡ Over 4m passengers per year flying 
out of Singapore

�‡ Jetstar offer a number of creative 
media options from print, online and 
ambient.

�‡ Jetstar was the first airline to launch 
branding on Immigration wallets.

�‡ We look after all print, digital and 
ambient Media.



�‡ For more than 30 years this 
distinctive magazine has captivated 
ultra-affluent readers.

�‡ Each month Robb Report showcases 
prestige brands that matter most to a 
sophisticated readership

�‡ The magazines influence shines in 
signature issues such as Car of the 
Year, Best of the Best and the 
Ultimate Gift Guide

�‡ Very night net worth subscribers 
where 67% of them have a monthly 
household income of $50k or more



�‡ Dominant male audience

�‡ Aspiring and Inspiring men

�‡ Influencing factors �t Leaders in style, 
innovative ready-to-use technology or 
driving the latest automobiles to new 
bars and restaurants

�‡ Investigative, thought-provoking and 
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have not only bagged a long list of 
awards but were also published in 
over 10 regional and international 
editions



�‡ Business Traveller Asia-Pacific is the 
only magazine dedicated to frequent 
independent travellers around the 
region

�‡ It provides vital updates on news and 
trends to give their readers the best 
travel experience and inspire their 
future choices

�‡ There is a unique opportunity to 
reach theur readers that is not 
confined to print and digital.

�‡ They organise events involving both 
readers and leading figures from 
within the travel industry. 

�‡ 88% Managing Directors, Partners, 
Owners, Senior Management

�‡ 36 - Average trips per year



THANK YOU

For media kits and more information on any of our partners, then 
please contact:

BARRYRITCHIE
salesdirector

DL: +65 6809 7224
M: +659142 8094 

email: barry@dabevents.asia

www.dabevents.asia

SPONSORSHIP SALES
Working with major rights 
holders and event providers 
driving revenue and 
creating bespoke solutions 
for clients across leading 
events in Asia.

MEDIA ADVERTISING SALES
In house contract sales 
agency servicing media 
sales across various media 
disciplines. We can help you 
deliver your sales targets on 
a short or long-term basis.

mailto:david@dabevents.asia

